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There are also the hidden
advertisements such as the
placement of cigarette smoking
and tobacco products in films. In
addition there is sponsorship of
universities, good-will donations
for community events, and
advertising of other goods and
products bearing the cigarette
name. Such marketing is seen
throughout both the developed
and the developing world.

58

promotional allowances 3,914
special offers and gifts 3,516
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How the marketing
dollar is spent in the USA
2000
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point of sale advertising 347
entertainment sponsorship 310
magazine advertising 295
speciality item distribution 265
newspaper advertising 52
outdoor advertising 9
advertising on public transport 4
internet advertising 0.95

coupons 705
free samples 22
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Changes in cigarette marketing
expenditure in the USA 1970-99

cigarette consumption per person
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World's most popular brands
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